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Content Marketing Strategy

Client Name
(Client Name) provides (general products and/or services) to 
(target market, and other audiences) in (location or market). 
They have experienced (challenges and obstacles they’d like 
to overcome) and would like to see (goal and expectation of  
W]Z�UIZSM\QVO�MٺWZ\[���<PMa�PI^M�KWV\ZIK\ML��)OMVKa�6IUM��
to (scope of  work summary).

PRIMARY MARKETING GOALS:

1) ______________________________

2) ______________________________

3) ______________________________

“An imaginary quote that this target 
audience would say as it relates to their 
pain point that the client can alleviate.”

LABEL THE PERSONA

GOALS FOR THIS PERSONA:
1) __________________________

2) __________________________

OUR ANGLE
1. (type of  content) | (frequency) | (purpose)
2. (type of  content) | (frequency) | (purpose)
3. (type of  content) | (frequency) | (purpose)

(repeat for as many audiences as needed)

Content Calendar
Launch Date Content Title Purpose Channels
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Like What You See?
At Butler Branding we’re leveraging our years of experience, lessons we’ve learned 
along the way, and our muti-disciplined team to bring you the best content.

But we’re more than that. Butler Branding o!ers educational materials covering Brand 
Postioning, Marketing, Sales, Strategy, and Project Management. 

Not enough for you? Try our personal favorite "e Butler Box. "is is an all-in-one 
resource that gives you the tools to make more money with less clients on better 
projects.

Visit us today to see all that Butler has to o!er

agency.butlerbranding.com
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